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What Is the GC3?

A Businessto-business forum
A Crosssectoral: many industry sectors represented

A Mission to advance green chemistry across supply
chains

A Formed in 2005 - 99 member companies and
organizations




Co-sponsored with San Francisco
Department of the Environment

SF Environment
Our home. Our city. Our planet.
A Department of the City and County of San Francisco

www.sfenvironment.org
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Todayos Speak

THERESE LILLIEBLADH

Chemical Specialist Team Manager,
Department of Product Requirements and Compliance

IKEAof Sweden
7 _




Ground Rules

A Due to the number of participants in the
webinar, all lines will be muted

A If you have a question or comment, please type
In the Q&A box located in the drop -down control
panel at the top of the screen

A Questions will be answered at the end of the
presentation
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EA's Chemicals Policy and
Actions to Substitute Chemicals
of Concern




Overview

IKEA 1 facts and figures
The IKEA vision

Cornerstones  of the IKEA
IKEA Chemical Policies
How to secure compliance

How do we substitute/phase
concern ?

Phase -out examples

chemical

?

strategy

-out chemicals

of
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A Global retail brand
A 10.000 products
A 147,000 co -workers

A 322 IKEA Group
stores in about 30
countries

A 716 million store
visits

A 1,5 billion visits to
IKEA.com

A 27 Purchasing Offices

A 1,000 suppliers in 51
countries

A 34 Distribution
Centers

A 28,7 billion in total
sales FY14
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© Inter IKEA Systems B.V. 2014
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FY14 1 028.7 billion
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IKEA Group at a Glance FY

TOP 5 SELLING COUNTRIES* SALES PER REGION TOP 5 PURCHASING PURCHASING PER REGION
EERMANY COUNTRIES

*Retail sales per country as \)Q_
a percentage of total
IKEA Group sales

FRANCE

RUSSIA UK

6% 6%

69% 15% 9% 7% 25% 18% 7% 5% 4% 5% 35% 3% 3% 1%
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IKEA Chemical Strategy



