


Building on report: Best Practices in Product 
Ch i l M t i th R t il I d tChemicals Management in the Retail Industry 
where 11 best practices identified, group 
decided to:decided to:

Focus on one best practice:
“A retailer should determine which 
product chemicals management 
approach is the best fit for its retail pp
operation” 

Continue to engage retailers around 
product chemicals managementproduct chemicals management



Web resource designed to help retailers begin 
th d ti d t l d tthe education process around tools and systems 
currently available to manage chemical 
ingredients in products they sellingredients in products they sell

Plan a meeting for retailers on this topicg p



Tools / systems included in Web resource:

Enable retailers to evaluate chemicals or chemical-
containing products for their potential human health 
and environmental impactsand environmental impacts

Identify chemicals or materials that are regulated 
or are of concern and not yet regulated

Go beyond ensuring compliance with existing 
environmental regulations (provide additional 
information to “green” product lines)information to green  product lines)

Are free or commercially available to retailers



R t il ti l ifi d b 20 d t t (t fRetail operation classified by 20 product sectors (type of 
products sold):

Apparel & Footwear; Automotive
Building Materials & Products
Cleaning & Janitorial Products (Residential & Commercial/Industrial)
Electronics
Food & Beverage
Furniture
Hard Goods & Appliances
Health & Beauty, Cosmetics, & Pharmacy
Jewelry & Crafts
Lawn & Garden 
Outdoor/Sporting Goods
Packaging
Paints & Coatings
Pet
Photo & Printing
Pool & Spa
Textiles
Tools
Hardware & Plumbing
ToysToys



Tools classified into 4 categories:
Restricted Substances Lists (RSLs)

Standards, Certifications and LabelsStandards, Certifications and Labels

Third-Party Evaluation Tools and Systems

Consumer Guides



Data summarized for each tool includes:Data summarized for each tool includes:

Focus of Evaluation
Substances (chemicals, ingredients), products (articles), 

i / d t licompanies/product lines
Product Stage of Life Evaluated

Manufacturing, transportation, consumer use, end of life
Impacts Evaluatedp

Air emissions, ecological health, energy use, GHGs, material impacts, 
ozone depletion, human health, water use, water emissions, worker 
health and safety

Process descriptionProcess description
Data needs
Cost
Evaluation frequency
Some retailers who use it
Similar tools



















Product Chemicals Management for Retailers:Product Chemicals Management for Retailers: 
Moving Beyond Compliance towards Safer Less 
Toxic Product Lines:

May 3, hosted by West Marine, Watsonville CA

40 participants40 participants

Discussions focused on the role of retailers, drivers of 
safer chemicals in products, understanding and p , g
impacting the supply chain, and product chemicals 
management solutions for retailers.  



Promote the web resource to retailers and retail 
groups Potential to expand to other supply chaingroups.  Potential to expand to other supply chain 
sectors or other product sustainability indicators e.g. 
energy etc.

Map different efforts in the retail arena and what they 
do e.g. collaborative efforts, efforts by trade 
organizations etc.g

Conduct webinar series for retailers - 1) for those not 
yet engaged in managing chemical ingredients in 
products 2) topics for all retailers to keep abreast of toolsproducts 2) topics for all retailers to keep abreast of tools 
/ systems retailers or others are developing

Ensure a half day of the annual GC3 meeting is 
specifically focused on retailers to continue ongoing 
dialog


