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Agenda

• Look at our past
• Look at the present

•….and gaze into the crystal ball to see the future



Boots Has A Proud Heritage….



1860’s Nottingham, UK

• “Affordable medicines for the poor”

• Healthcare facilities, welfare workers, staff outings

• Donations of land and money to city



1930’s

Glass recycling

1914

Electric Vehicles

1915

Power Plant

A legacy of environmental good practice



A legacy of staff welfare

1924

Female Staff 
Outing

1946

Boots College

1934

5 Day Working 
Week



And more recently….

1996

Breast Cancer 
Care

2006

500,000 smokers 
helped to quit

2007 

Raised £1Million

2008 

Selling counter top
merchandise

throughout the year



• Boots grew doing the right things by its employees, 
customers, community and environment

• Developed a reputation for fair and honest trading



Agenda – Boots Environmental Credentials

• Look at the present
– A journey towards product sustainability

http://www.web1.int.boots.com/ContentAreas/BrandSource/pdf/LogoTypes.pdf


Trust In Companies
Proportion who think that selected companies can be trusted a great deal/ mostly
“To what extent do you think that … can be trusted overall”

% A great deal Mostly
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Source: The Future Foundation/ Work Foundation 2001



Alliance Boots has received a gold rating in the business in the 
community "Companies that Count 2008 " corporate responsibility 
index. The index captures the extent to which corporate responsibility is 
integrated into corporate strategy and translated into responsible practice 
throughout an organisation.
The results were announced in a recent Sunday Times supplement, 
listing the top 100 companies for corporate responsibility. 



Our Brands 



The product journey

Concept

Materials Production

Distribution

RetailUse

Disposal



The product journey

• Product development based on
sustainable development principles

• Reduces risks

• Increases brand trust

• Stimulates innovation

• Improves efficiency

• Cradle to cradle

• A journey – not a destination!



The product journey - materials

• Large user of chemicals and components

• Applied to the skin, or ingested

• First retailer to publish a strategy on the use of chemicals 
that commits us to take a precautionary approach.

• Developed environmental sustainability criteria for use of 
all our chemicals and currently reviewing their impact

• Continually reviewing our existing portfolio of chemicals 
and have reduced number of chemicals by 50%

• Constructive external NGO dialogue

• Have close relationships with academia to develop and 
introduce Green Chemistry initiatives



• Societal benefit
– healthcare first
– encourage the use of substances that provide the best 

protection of public health and the environment

• Commercial benefit
– encourage innovation to produce long term sustainable products
– remove unnecessary reformulation cost and issue management

• Better products.

• Business is prepared for legislative changes.

• Continued trust in brand.

• Green Chemistry is the future for all our products!

What Are The Business Benefits of our approach to chemicals?



Agenda

•….and gaze into the crystal ball to see the near future



Research - Development of high value ingredients from Algae

•Harvest and process algae to provide components to 
be used in Boots cosmetics and toiletry products.

•Flue gases from Boots power station used as a source 
of heat and nutrients i.e CO2/NOx to grow the algae on 
a larger scale.  

•This could lead to a reduction in the CO2 emissions 
and be of significant importance for our Carbon 
management programme. 

•If successful the project will provide Boots with 
renewable sources of raw materials. 

Proposed to use waste and heat from Boots own power station to grow 
marine algae in photobioreactors on site  



Research







Education
The SHOP project

•Aimed at engaging with the general 
public to increase their awareness of 
the role of green chemistry and 
sustainability of consumer products.

•Produce an interactive unit that will 
introduce consumers to the vital 
chemistry that underpins a whole 
series of personal care products. 

(www.greenconsumerproducts.com)

http://www.web1.int.boots.com/ContentAreas/BrandSource/pdf/LogoTypes.pdf


(www.greenconsumerproducts.com)



(www.greenconsumerproducts.com)



(www.greenconsumerproducts.com)



What we do know about the future….

• Continued interest from global media and NGO’s 
on safety chemicals and their sources.

• Oil will not get any cheaper so green solutions 
must become the norm!

• Increase in global legislation covering the 
environment – from chemicals to packaging 
through to transport to pollution.

• Increase in consumer demand for greener products 
and information wherever they are sold.



• Data on existing and new options for greener 
chemicals.

• Stakeholder dialogue – involve all interested 
partners across the supply chain to encourage use 
of ‘greener’ alternatives.

• Recognition of entire supply chains.
• Media relations –good news stories!
• Technical support that really counts is increasingly 

being supported over cost of goods!

What we need to see more of….



For more information:

•On Boots CSR & Chemical Strategy Contact:
stephen.johnson@boots.co.uk

+44 (0)115 949 3911

•To Shop at Boots: www.boots.com
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